OmniStars 2022
The 20 brightest omnichannel
retail operators of the year.

OmniTalk is excited to announce,
in partnership with Quorso, a new
award recognizing the top 20
OmniStar Operators every year!
Why Operators?

Because they are the people doing the work.
Not the people talking about the work. Or
the people overseeing the work from the top.
They are the real people out there driving
omnichannel retail operations forwards
to a bright, new future.

How we chose them.

We’ve done a deep-dive audit of how
innovative US retailers have been advancing
their operations over the last 12 months
and identiﬁed the star operators at the heart
of it all. No biased selection process.
No choosing the people we know or like.
Just genuine shining stars, proven by real
headlines and tangible results.

Selection criteria.

No CEOs (they get enough a ention).
Operators must work at brick-and-mortar
retailers. Brighter future – our OmniStars
are guiding the way to be er omnichannel
operations across the industry, with others
learning from their ground-breaking work.

Our hope for OmniStars.

We want to recognize the people who are
driving omnichannel operations forward
and highlight the importance of what they
are doing. We also know that behind every
OmniStar is a store operations team making
it all happen on the ground, so we want to
make sure we recognize them too. And we
would love to give our OmniStars a platform,
through our podcast, to share their wisdom
and help educate other operators who are
keen to follow their expert lead.

Why we’ve partnered with
We speciﬁcally chose Quorso as they share
our passion for ﬁltering through the noise
to help store operators focus their e orts
and do their best work. Quorso understands
the pressure being faced by store leaders as
retail goes omnichannel. Their goal is to help
individual operators manage their stores
in a smarter, simpler and more motivating
way, which is what OmniStars is all about.

The 20 OmniStars of 2022.

Scroll down to meet the winners!

When the stars align.
Julian

CEO of Quorso
“ Over the past two years, retail stores have worked miracles
- serving customers behind screens, handling supply chain
breakdowns, coping with sta o sick and going
omnichannel in weeks. The workload on Store Leaders has
increased 30% and they deliver 85% of retail sales every
day, yet they are not being given enough help and they are
certainly not being adequately recognized for their e orts.
That’s why we are excited to launch OmniStars and give
some much-deserved praise to a few of the extraordinary
individuals who have gone above and beyond. And I can’t
think of anyone be er to partner with than Chris and Anne,
as they both understand this world so well. Chris even
spent his early years as an operator in exactly this role,
as a District Team Leader at Target.”

Meet the 20 Winners.

Toni Roeller

SVP, In-store Environment
& Visual Merchandising
Dick’s Sporting Goods House
of Sport is a gamechanger
in experiential retail. The
interactive shopping experience,
led by Toni and team, allows
customers to test athletic
equipment, on ﬁtness events and
other programs and is seen as
their R&D lab of the future.

Javier Quiñones
U.S. President and Chief
Sustainability O icer

Led by Javier and his team,
IKEA’s commitment to be circular
and climate positive in 2030 is
perhaps retail’s most proactive
sustainability strategy. Programs
like its Buy-Back & Resell service
and its sustainable living shops
are testament to this approach
and we expect to continue to see
them as an omnichannel retailing
ﬂag-bearer.

Stefanie Kruse
VP, Digital Commerce
& Omnichannel

In May last year, Walgreens
announced a game-changer
in delivery services. Nationwide
delivery in less than 2 hours.
Stefanie and team are showing
how a large store network can
become a strategic advantage
in the ongoing delivery wars,
and particularly the tense wars
in pharmacy.

Je Owen

Chief Operating O icer
From banking and order pickup
to rolling out as many as 1,100
stores in 2022 and a new store
concept, Popshelf, to boot, Je
is in charge of making sure it all
goes down without a hitch so
that Dollar General can keep
its remarkable growth record
on track.

Chris Rupp

Allison Peterson
Chief Customer O icer

With the rise of ecommerce,
everyone was predicting Best
Buy would become the next
Blockbuster, but we all turned out
to be wrong. But that’s because
Best Buy doubled down on its two
di erentiators and assets – its
people and its store network.
Allison has been one of the key
people responsible for building
an operations model that
focuses on these two pillars.

Mark Schindele
Chief Stores O icer

Target, perhaps be er than
anyone, has shown the power
of the store within this new era
of omnichannel retailing. From
its leading Target Drive-Up
Service to now adding Starbucks
for pickup curbside, Target
continues to push the envelope
under Mark’s leadership in terms
of what its stores can do for
its customers.

EVP and Chief Customer
& Digital O icer
Few Grocers have been as
proactive on digital
transformation as Albertsons.
Innovations from removing
customer frictions (shoppable
maps, conversational commerce
and predictive list building) all the
way to the fulﬁlment side in
pickup and delivery are being
released weekly. Chris and her
team are at the heart of not just
designing but executing the
grocer of the future.

Colin Yankee
EVP & Chief Supply
Chain O icer

With a Total Shareholder Return
over the last 10 years that has
surpassed even Amazon, TSC is
one of retail’s biggest success
stories. Central to this success is
the company’s continued focus
on supply chain investment to
stay ﬂexible and agile in meeting
its customers’ needs.

Dilip Kumar

Katie Young

SVP, Global Growth
& Development
Starbucks has always been
a leader in store innovation,
and nowhere is that more
evident than in recent
innovations like Starbucks
Pickup, Community Hubs and
BOPIS partnerships. We will
be watching Katie and the future
of these new concepts closely!

VP, Amazon Physical Retail
It is impossible to have a list of
the top omnichannel operators
without someone from Amazon.
Dilip and his team are
responsible for something that
everyone in the industry is
watching – Amazon’s move into
physical stores as well as the
continued rollout of its “Just Walk
Out” technology.

Steve Henig

Michelle Peluso
Co-President

Charged with overseeing her
company’s digital transformation
and “omnihealth” strategies,
Michelle is the one to watch
according to company insiders
charged with bringing new
community health destinations
to life. She brings a long pedigree
of digital expertise, and it is her
job to think about where
healthcare is going and how
CVS should position itself
for the long-term.

Chief Customer O icer
Steve Henig and Wakefern have
been, without a doubt, the ﬂag
bearer for grocery innovation
among the regional players.
Steve and his teams have been
aggressively investing in
technologies that make sure
retail associates can focus
on the customers’ needs – and
this makes him one to watch
this year.

Stephanie Smith
SVP, Supply Chain

Artemis Patrick
EVP/Global Chief
Merchandising O icer

Artemis leads merchandising
at one of the best omnichannel
retailers around. Sephora has
taken the partnership approach
with other retailers to the
maximum and he was
instrumental in the orchestration
and rollout of the company’s
partnership with Kohl’s.

Stephanie and her team
orchestrated one of the more
interesting partnerships of the
past year – Home Depot’s
decision to use Walmart’s
GoLocal services – to expand the
company’s same-day and nextday delivery capabilities.

Dr. Cheryl Pegus

EVP, Health and Wellness

Sarah Mensah

VP and GM, North America
Sarah spearheaded one of the
most important omnichannel
strategies of the past year –
Nike’s decision to link up its
loyalty program with Dick’s
Sporting Goods. It is a next-level
partnership that others are likely
soon to emulate.

From the rollout of new health
center concepts, to Walmart+
prescription drug beneﬁts, Dr.
Cheryl Pegus and her team are
doing all that they can to turn a
Walmart store into a place where
you can do more than just buy
stu and, in so doing, are on a
mission to make healthcare more
accessible and more a ordable
for all Americans.

Magnus Tägtström
Raghu Mahadevan
Chief Digital O icer

Whoever said convenience
retailing should be conﬁned to
the four walls of your local
convenience store? Raghu and
his team sure didn’t. Which is why
the rollout of the 7Now Gold
Pass, whereby 7-Eleven
customers can access 3,000
items for 30 minute delivery in
exchange for a small monthly
subscription fee, is so damn
intriguing, especially within a
franchise model.

Head of Global Digital
Innovation, Couche-Tard

Magnus and the Circle K team
are unafraid to be innovative.
From a $100m Venture arm, to a
joint retail lab with McGill
university, to their ﬁrst
frictionless store. Couche-Tard
are experimenting for their
customer but just as importantly
for their teams in the store.

Gabriel Arreaga
SVP and Chief Supply
Chain O icer

Luke Tingley

SVP and Chief
Information O icer
Hy-Vee, the regional grocer out
of Iowa, continues to innovate at
a scale that would make even the
best retailers green with envy.
Luke and his team continually
meet the challenge of providing
the digital backbone for
everything from novel shop-inshop concepts with DSW, to
testing and rapidly scaling many
new retail concepts faster than
many of the larger chains within
their competitive set.

In 2018, Kroger inked a
groundbreaking partnership deal
with Ocado to help automate
their U.S. grocery distribution.
Just a few years later and, on the
backbone of this partnership,
Gabriel and his team entered
multiple markets digitally,
without physical Kroger stores,
giving jobs to hundreds and
allowing Kroger to reach
thousands of new customers.

